OS/26'86 11:05 ©910 741 4606 


RJR-SALES E1EC. 1200 NY METRO 


1^)010/016 


u jJREYNOLDS TOBACCO IDJ2026267279 ' * AUG 23*96 12*4? No.007 P.U 


hhs wm m 


VS- OK^ARTMCNT O* HEALTH AND HUMAN fCftVICES 

August 23, 1996 


kjeooexxa tomt* p*m-U!»s access to tobacco wonae»* 
tnauaofl * wl * Finn , mu 

Minimum lyt of IB Save 

to buy ’tobacco products 

Mn vending machine* and Sana except In certain 

self-service display* nightclubs and other "adult 

only" facilities totally 

inaccessible to persons under 

IB 


Ban "kiddie" packs, "loosies," Same 

or £ra«.samples 

Ban mail-order sales Mail-order sales permitted 


AJEfotfdllle APSAAl OT TOBACCO PRODUCTS to TOOEO PtOPLB 
« 

Pimm ftuii Final Bait 

Ban billboards within Same 

l f ooo Cost of schools 
and playgrounds 

Other billboards, outdoor Sams EXCEPT color, imagery 

and in-store advertising limited permitted in "adult only" 
to b 1 aek-end-waits text only facilities if net visible from 

outside and not removable 

Advertising in publications - Bams 

with significant youth 
readership (more nan ist or 
8 million) limited to 
blacfc-ehd-white text only 

Ben brenc|-nai»e sponsorship sane, xbcluuxno cars and tease 

of sporting of other events; 
only oorporate nasa, sponsorship 

permitted 

Bn brand nines on kats. Baas 

tvebirto, gym hags, etc. 
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EDJCXXXN3 YOUTO 9B0 *LZ MOOT HEALTH RISKS OF TOBACCO 

The proposed rule called tor a $180 Million annual fund, paid by 
tobacco Manufacturers, to conduct a national educational oaaptign. 

The FDA will pursue the goals of the educational effort proposed in 
August 1*98 by using faction Blft of the Federal Food, Drug, and 
conetic Act* Under the authority of this provision, the FDA will 
propose to require the six tobacco companies with a significant 
•hare of sales to children to educate young people about the health 
riexe of using their products* This national oaapaign, including 
television spots, would be Monitored for its effectiveness. 


#### 


contact; Jin Q * Kara 

(301) 443-1130 




Source: https://www.industrydocuments.ucsf.edu/docs/ktcy0000 
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